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What we will cover 

in this workshop

Introduction: What is LinkedIn?

Building a profile

Grow your connections

LinkedIn Learning

LinkedIn Sales navigator
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LinkedIn 
Overview
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3 members 

Course 
Recommendations

360
Benchmarking

Learning 
Roadmap

Real-time talent 

Market data Manager 
development paths

Targeted job
recommendations

SchoolsMembers

Job Seekers/week
Skills Companies



UAE
6M+

Chinese Mainland+

59M+22M+
Canada

206M+
United States

21M+
Mexico

7M+
Chile

12M+
Colombia

67M+
Brazil 7M+

Nigeria

4M+
Morocco

11M+
South Africa

8M+
Egypt

14M+
Turkey

2M+
Israel

7M+
Saudi Arabia

3M+
Kenya 22M+

Indonesia

3M+
Singapore

2M+
Hong Kong (SAR)

110M+
India

Republic of Korea
3M+

Japan
3M+

Taiwan
2M+

The Philippines
12M+

Malaysia
6M+

2M+
New Zealand

14M+
Australia11M+

Argentina

Europe

UK

France

Italy

DACH

Spain

Netherlands

Belgium

Denmark

36M+

27M+

18M+

21M+

17M+

10M+

4M+

3M+

Portugal

Romania

Sweden

Czech Rep.

Finland

Ireland

Poland

Norway

4M+

3M+

4M+

2M+

1M+

2M+

5M+

2M+

As of July 2023

26 
languages 

available on 
LinkedIn

+77% of our 
members 

are outside 
of the US

+3 new 
members 

per second 



Relationships create opportunity for members and customers

Members Businesses
Grow my career Grow my business



Members

PostsCreator Consumer

Knowledge Insight

example

https://www.linkedin.com/feed/update/urn:li:activity:7124694128050724864/


Business 2 Business & Business 2 Customers

Knowledge Insight

Marketer Seller Buyer User Expert

example

https://www.linkedin.com/search/results/all/?keywords=envitron&origin=GLOBAL_SEARCH_HEADER&sid=fOj


Talent

Hiring

Job seeker Hirer 

Learning

Instructor Learner 

demo



Global impact of LinkedIn’s ecosystem

Member growth Hiring impact Skills developed

3 new members 
per second

8 Hires per minute 900k learners
 per week



Build your 
LinkedIn profile
1. Set up your account

2. Profile vs. resume

3. Take a great photo

4. Edit your profile

5. Add your Career Break



Set up your 
account
Visit LinkedIn.com on a desktop 

computer, or download the 

mobile app.

Build your LinkedIn profile

https://linkedin.com/
https://play.google.com/store/apps/details?id=com.linkedin.android&referrer=st_appsite_flagship
https://itunes.apple.com/us/app/linkedin/id288429040?mt=8


Build your LinkedIn profile

Profile vs. resume
There are big differences between 

your LinkedIn profile and your resume. 

For example, your LinkedIn profile:

Speaks to all potential employers, 

not just a single one

Goes into more detail with skills, projects, 

interests, certifications, 

and more

Allows other professionals and employers 

to interact, learn, and contact you

Contains recommendations and 

endorsements



Take a great photo
Members with profile photos receive up to 21x more 

views and 9x more connection requests

Use a background that isn’t distracting

Smile and have friendly expression

Make sure your face takes up a majority of 

the frame

Build your LinkedIn profile



Your summary is the best place for you to 

communicate your professional brand and put 

your own spin on your experience. Here’s an 

easy formula we recommend:

1-2 sentences about who you are

3-5 sentences about your experience, top 

skills and key passions

1-2 sentences about your future goals and 

how other members can engage with you

Make sure to include a summary of at least 

40 words to show up in the search results of 

other members.

Build your LinkedIn profile

Edit your profile:
Summary

Demo resume builder



Your headline is an opportunity to show what 
you are – not just what you do. 

When writing your headline, ask yourself:

If this is the only thing someone sees, 
what does it say about me?

Does this represent my professional 
brand and show why I am unique?

Does it capture what a recruiter or job 
searcher would care about?

Build your LinkedIn profile

Edit your profile:
Headline
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Build your 
Business Profile



Company Brand



Company Brand



Catchy landing page

Your logo is popping out

Have a customized banner

Mission statement / concrete & value add

Build your LinkedIn profile



Your summary is the best place for you to 

communicate your professional brand and put 

your own spin on your experience. Here’s an 

easy formula we recommend:

1-2 company history, why did you start it

3-5 sentences your value add

1-2 sentences your unique selling point and 

goal that connects with customer demand

Make sure to include a summary of at least 

40 words to show up in the search results of 

other members.

Build your LinkedIn profile

Business profile:
Summary



Your summary is the best place for you to 

communicate your professional brand and put 

your own spin on your experience. Here’s an 

easy formula we recommend:

1-2 company history, why did you start it

3-5 sentences your value add

1-2 sentences your unique selling point and 

goal that connects with customer demand

GO DO: Add a Brand Origin Story

Build your LinkedIn profile

Business profile:
Summary



Motivate your co-workers to create a profile, 

Motivate your co-workers to post

Motivate your co-workers 

Make sure to include a summary of at least 

40 words to show up in the search results of 

other members.

Build your LinkedIn profile

Business profile:
Summary
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Build your 
professional

network



The power of networking

1st

degree

Build your professional network



1st

degree

2nd

degree

The power of networking

Build your professional network



1st

degree

2nd

degree

3rd

degree

The power of networking

Build your professional network



Build your professional network

The power of networking

2nd

degree



Like and share things that 
people in your network will 

care about and post

Join groups and
exchange insights and grow 

your knowledge

Invest time and share your 
knowledge and what your 
company is doing. Read 
articles from others and 

respond 

Give testimonials
and recommendations

to others

Add value and engage with your network

Use your network

https://www.linkedin.com/search/results/groups/?keywords=Bouw%20materialen&origin=SWITCH_SEARCH_VERTICAL&sid=uir


Discover existing 
connections
Click “My Network” in the top navigation to find 

people you already know, including:

Friends and family

Current and former colleagues 

Current and former managers

Our “People you may know” feature improves over 

time as you build your network.

Build your professional network



Sales Navigator

LinkedIn learning

Payed solution

Connect with the right people to 
drive results



DEMO



Sales Navigator

LinkedIn learning

Payed solution

Connect with the right people to 
drive results



Gain in-demand skills 
with LinkedIn Learning
Visit opportunity.linkedin.com to start 

developing your skills for free.

• We’ve identified 10 jobs that have the greatest 

number of job openings, steady growth over the 

last 4 years, pay a livable wage, and require 

skills that can be learned online.

• Learning paths teach skills for in-demand jobs 

including project manager, digital marketer, sales 

representative and more! 



After setting a career goal, learners will see new content within My 
Learning to empower them to achieve it.

From there, they can click directly into relevant content, which will live in a 
new “My Plan” page on My Learning.

At launch, they will see a new module of career development content (ex/ 
create a career plan, find a mentor, etc.) based on their goal. In the future, 
this page will also house jobs at your company and Career Guides

Learners can pick between two career goals: grow in current role and 
change career paths.  If they want to change paths, they will need to input 
the role name they want to transition to. 



• Enable learners to build the skills and knowledge 
they need to advance to specific roles at their 
company, based on data and insights from the 
world’s largest professional network.

• Brings together the best of LinkedIn and LinkedIn 
Learning with courses, learning paths, common 
skills, communities from LinkedIn, posts from 
industry experience, and pre-certifications.

• Admins can customize skills associated with 
roles at their company, upload relevant content 
from their organization, and change role 
descriptions.

Role Guides



Extra credit

Join groups
Find and join groups of professionals to 

give and get career help and resources 

by filtering for ”Groups” using the 

search bar.

Consider joining groups for:

Professionals in your industry

Alumni of your school or 

training program 



Thank you
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